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   BIMA INTERMEDIARIES ASSOCIATION OF KENYA  

P.O. Box 24536-00100 Nairobi                                                                                                                                                         


Tel: 0733 952 831 


E-mail: bimaintermediaries@gmail.com   


Facebook: Bima Intermediaries Association of Kenya        


Twitter: @bimainter                   


MEMBERSHIP AGREEMENT

I (We) hereby agree to abide by, observe and uphold the By-Laws, Rules and Regulations

of the Bima Intermediaries Association of Kenya, now or hereafter made and to enforce

compliance therewith by all other members of the Association and by agents, employees

or others under my (our) jurisdiction or control.

I (We) adhere to the Code of Ethics adopted by this Association.

I (We) agree that my (our) membership in this Association is a personal privilege

dependent upon my (our) observance of the all the By-Laws, Rules and Regulations

of said Association.

I (We) agree that I (we) will represent as agent only such companies as in practice and in

the general conduct of their business in Kenya conform to the principles of this

Association and, when placing insurance as a broker, I (we) will always give preference to

such companies.

I (We) agree that, as a member of the association, I (we) owe allegiance to those

companies whose loyalty to its principles is unquestioned, and that it is inconsistent and

undesirable for any member to represent any company when practice of such company is

intentionally and continuously in violation of these principles to which I (we) hereby

subscribe and recognize.

I (We) shall support insurance companies that consistently embrace the

following principles:

1. Firmly endorse and support the precepts of the Independent Agent and

the Kenyan Agency System of distribution.

2. Provide fair compensation for the distribution of insurance products and

value added services provided by the agent.

3. An Agency Agreement that is fair and is administered with consistency and

with spirit of intent.

4. The right to ownership of expirations.

5. That encourages and enhances the Agent’s relationship with the consumer.

6. That welcomes and incorporates in their process, open and honest input from

their agents.

Agency………………………………………………………………………………………………………..

Name…………………………………………………………………………………………………………..

Designation…………………………………………………………………………………………………

Tel……………………………………………..Email ………………………………………………………

Date……………………………………………. Sign……………………………………………………..
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